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Aims of the Consultation
The SESPlan MIR Consultation was launched on Tuesday, 21 July 2015 covering a 
wide range of planning policy questions facing Edinburgh, Lothians and Fife in the next 
decade. 

After considering the consultation questions it was decided that Portobello Community 
Council should:

● Raise awareness of the consultation as a whole
● Encourage engagement with consultation by the public 
● Focus on Question 2 - Spatial Strategy
● Gather responses and feed those back SESPlan  

The consultation ran from 29 July to 28 September.   



Raising Awareness 
The SESPlan team had published a comprehensive range of materials, including 
an ‘Easy Read Guide’ and had scheduled a number of community information 
events. Consequently, the PCC consultation focused principally on online 
methods for raising awareness in the community. PCC website, Facebook, 
Twitter feed and email newsletter.

Website

Facebook

Email 
newsletter



Awareness and Engagement - 
Facebook

Awareness - 8,804 people reached

Engagement - Clicks, Likes, 
Shares, Comments, etc, 
including more than 500 Post 
clicks

Total reach of more than 10,000 
during the consultation period 
(across multiple posts)



Awareness and Engagement - Twitter

Total reach of more than 1,500 on Twitter during the consultation period (across multiple posts)



Engagement - Email

PCC email 
newsletter which 
is distributed to 
more than 1,200 
people



Engagement - Website
The main consultation page 
on the PCC website consisted 
of details of the three options.  

You can see it here:-

http://www.portobellocc.
org/sesplan.php?ref=website

Users asked to rate each of 
the three Spatial Strategy 
Options. 

http://www.portobellocc.org/sesplan.php?ref=website
http://www.portobellocc.org/sesplan.php?ref=website
http://www.portobellocc.org/sesplan.php?ref=website


Engagement - Website

The main consultation page on the PCC website received more than 500 clicks over the period, with 
users spending nearly 5 minutes on average considering the materials. 



Total Reach / Engagement

Reach: How many people saw the posts
Engagement: How many people clicked or otherwise interacted with the posts

Reach Engagement

Facebook 14,642 701

Twitter 1,696 65

Email 1,749 161

Website 1,849 502



Responses / Comments
Some comments received via Facebook



Results - SESplan
Responses: 53

1: Concentrated Growth 2: Distributed Growth 3: Growth Corridors

Strongly Agree 8% 0% 19%

Agree 8% 17% 42%

Neutral 6% 25% 19%

Disagree 26% 36% 9%

Strongly Disagree 53% 23% 11%



Results

Full anonymised results at:

goo.gl/wXiPr8
(click to view)

https://goo.gl/wXiPr8
https://goo.gl/wXiPr8

